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Get National attention* 

When you're traveling, your 
• comfort and security can make all 
the difference in the enjoyment of your trip. At National Car Rental, 
we can provide you a number of pleasant assurances: 

The “best overall condition” rental cars. 

That's based on findings by the United States Auto Qub in a 
nationally-projectable study of the major car rental companies 
conducted in August 1984. 

24- hour emergency road service. 

Because of our well-maintained cars, you'll probably never need it. But 
the peace of mind is nice. Assistance from National or Amoco Motor 
Qub will be at your side with just one toll-free phone call, night or day. 

Extra help like maps and directions. 

Affordability, worldwide. 

You'll appreciate our great, low Magic Kingdom Qub rates. Plus our 
special discounts for weekly, weekend, and holiday rentals. Similar sav- 
ings are available worldwide with National and our affiliates. Make your 
choice from our wide selection of stylish, well-equipped cars in any size 
you need. Get National attention 1 ? so you can drive in comfort, and relax. 

// National Car Rental. 


...and Relax 


and MR In Europe, Africa and the Middle East 
PHI Qp it's European In Canada it's Tilden. 



We feature CM 
cars like this 
Olds Cutlass Ciera. 


For more information and reservations, 
call toll-free 800-CAR- RENT™ or 
your travel consultant. 
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Mickey look diving lessons for this stunt 


What did the Dolphin say to the 
diver? 

That’s a riddle that no one has been 
able to figure out. But researchers at 
Walt Disney World’s Living Seas 

hope to uncover some of the secrets 
of dolphin language soon. 

Visitors to The Living Seas will be 
able to witness the progress through 
large acrylic windows as the staff 
works with the dolphins to establish 
basic language and communications 
links. Underwater microphones will 
transmit the dolphin sounds to a 
sophisticated computer that will 
work to crack the language barrier. 

The Walt Disney World Resort and 
United Technologies Corporation have 
combined state-of-the-art technology 
and imaginative concepts of tomor- 
row to create The Living Seas. It is 
the world’s largest man-made coral 
reef environment, with 5.7 million 
gallons of seawater and 200 species 
of marine animals — more than 4,000 
sea creatures in all. 


An exhibit of more than 20 artifacts 
and photographs associated with the 
life of President Abraham Lincoln is 
now on display for a limited time at 
Disneyland Park in California. 


This unusual col- 
lection includes 
correspondence 
that has never been 
published in its en- 
tirety, as well as the 
last letter Lincoln 
wrote to his wife, 
just 12 days before 
his assassination. 
They are all on view 
in the Disneyland 
Opera House on 
Main Street which 
features "The Walt 
Disney Story” and 
“Great Moments 
with Mr. Lincoln.” 



Lincoln artifact exhibit now on display in Disneyland Park 



There’s a brand new attraction 
due to open this summer at Tokyo 
Disneyland. The Cinderella Castle 
Tour will bring guests face to face 
with many famous Disney characters. 
If this sounds sweet and familiar, 
think again! These are not ordinary 
Disney characters. In this tour of 
mystery and fun, guests will confront 
the frightful villains from Disney 
animated features including chilling 
run-ins with the evil Horned King 
from "The Black Cauldron,” the 
Wicked Witch from “Snow White" 
and Captain Hook from “Peter Pan.” 



Guests enjoy the new Cinderella Castle Tour in 
Tokyo Disneyland 



Gaines Foods, Inc. has joined 
Disneyland and Walt Disney World as 

a participant in the pet-care centers 
operated at both vacation destinations. 
Over the years, guests who travel 
with their pets have made good use 


Gaines Foods. Inc. 


of the pet-care 
centers to house 
their four-legged 
family members. 

At Walt Disney 
World, the 
pet-care 
centers are located at the Magic 
Kingdom, Epcot Center and Fort Wil- 
derness. Disneyland's kennel is 
conveniently located at the Main Gate. 


It’s avant-garde! It’s high tech! It’s 
the new Premiere Shop at Disneyland 
Park in California. Specializing in the 
unusual, the shop features various 
items including watches, games, 
telephones, kinetic sculptures and 
fiber-optic lamps. Visitors to Tomorrow- 
land will find the Premiere Shop in 
the post-show area of the Circle-Vision 
attractions. 



Premiere Shop premieres at Disneyland 
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by Lorraine Santoli 



Big Cheese In High Fashion 


"So Good, So Right"' and "When I Give 
My Love to You." 

The next selection is "Girl Talk," an 
amusing look at every modern girl's 
favorite pastime— talking on the 
telephone. Special performances by 
Minnie and Daisy Duck add to this 
musical conversation about boys, 
clothes and the latest crazes. Shaping 
up's more fun with "Minnie's Workout." 
A lively chorus suggests a get-fit activity 
for each day of the week. Daisy takes 
the limelight in "Dear Diary," a mid- 
tempo ballad featuring Daisy as an 
advice columnist who gives quacky 
answers to the lovelorn. The Disney 
girls, Minnie, Daisy and Clarabelle Cow 
put on an all-stops-out performance 
that closes side one in "Disney Girls 
Theme (All Fired Up.)” 

Setting the pace on side two, "Hey 
Mickey" puts new lyrics to Tony Basil's 
1982 hit. "Mickey.” Next. "Break It, 
takes listeners through a series of well- 
known breakdance moves including 
the "Backspin." "Moonwalk." "Robot” 
_and "King Hit." "Videoactive" follows 
with a rollicking, musical look at 
videos as seen through a viewer s 
eyes. “Let's Get Together," the 


Minnies first appearance. STEAMBOAT WILLIE. 1928 


new look surfaced as a result of the 
Walt Disney Music Company's lanuary 
release (through Disneyland/Vista 
Records and TSpes) of a new album, 
now available in your record store, 
titled, "Totally Minnie." This record 
introduces a much more contemporary, 
high fashion character. Jody Rubin, 
Corporate Coordinator for the "Totally 
Minnie" project, has become a close 
advisor to the world-famous mouse 
and explained, "The Music Company 
has always looked for public trends in 
which to get involved. That's how we 
came up with "Mickey Mouse Disco,' a 
multi-platinum hit and Mickey's gold 
album winner, Mousercise.' Recently, 
we've seen the rise of a great many 
female recording groups, encompassing 
a whole fashion look and image. Minnie, 
who's been involved with music and 
dancing throughout her career, came 
to mind as someone we could focus on. 
She's always worn kind of fun clothes 
anyway, big yellow shoes, that sort of 
thing. We thought it was her turn to 
step into her limelight, and she 
agreed.” 

The album kicks off a yearlong, 
corporate-wide concentration on 
Minnie Mouse. "1986 will 
also see her star in music 
videos, a "Totally Minnie' 
parade at Disneyland, an 
NBC network television 
special of her own, 
public appearances 
nationwide and in- 
volvement in a contem- 
porary apparel line,” 
according to Rubin. 

The album and tape 
include 10 fast-paced, 
contemporary songs that 
entertain listeners of all ages. 

It opens with "Totally 
Minnie," sung by Brenda 
Russell, whose hits include 


Minnie's new high fashion look 


You may see her wearing a quilted 
floral pullover with indigo denim jeans 
and red hightops or perhaps a cartoon 
print over a brightly colored skirt. Her 
accessories complement the look with 
hand-painted bangle bracelets, strings 
of beads and lacy cutoff gloves. At first, 
it may be a little difficult to accept that 
this image of high fashion (if only for a 
year) is our First Lady of Disney. Minnie 
Mouse. 

Mickey's long-time sweetheart, liber- 
ated into the "80s, is ready to step into 
a spotlight of her own, Minnie's 1 986 



STORY 


THIS YEAR IT'S 



popular song from Disney's 1960s film 
classic. "The Parent Thap." comes up 
next in a fun and refreshing pop-sound 
treatment. "Give All You've Got" closes 
the album with a punchy melody and 
lyric about positive thinking and being 
"all you can be," precisely Minnie's 
feelings for 1986 

Minnie's new move into the forefront 
exposes her to many new and exciting 
ventures including the release of two 
music videos created from the album 
selections, "Hey Mickey" and "Totally 
Minnie." Through these vehicles. Minnie 
will be "on-camera" to a tremendous 
audience via the Disney Channel, MTV 
and other cable and premium stations. 
"Since it is a tribute to Minnie's number 
one guy, it includes great color footage 
of him from many of his best films," 
said Rubin. "The footage used for the 
Totally Minnie' video was chosen from 


a variety of older black and white 
theatricals. 

"To make the entire look more con- 
temporary, the Music Company has 
had it colorized via a process which 
involves actually handpainting the film. 
And although it's very costly and time- 
consuming, it looks beautiful. We want 
only the best for our star." 

And what about Mickey? 

How does he feel about his 
girl friend's new look? 

"He's being very support- 
ive through all of this," 

Rubin stated. "He's still 
tops with her and will con- 
tinue to be. Actually. I read 
a gossip column recently 
that said Minnie was dump- 
ing Mickey. I want to clarify 
that; it's just not true!” 

Minnie, of course, is not 
a newcomer to show 
business. Since her 1928 
debut with Mickey in "Steam- 
boat Willie," Disney's first 
synchronized sound cartoon, 

Minnie Mouse has been part of 
a show biz team that's as 
famous as Gable and Lombard, 

Burns and Allen and Rogers 
and Astaire. 


tody Rubin 

A 




As a singer, her vocal repertoire 
includes "Minnie's Yoo Hoo." from the 
cartoon "Mickey's Follies" (1929) which 
became the first Disney song released 
on sheet music in 1930. The tune was 
also used as the original theme for the 
Mickey Mouse Club and again in the 
70s for "The Mouse Factory." a Disney 
syndicated cartoon series. 

A 1933 Minnie tune, "Who'll 
Buy a Lunch Box?” from 
"Building a Building,” was 
also a popular success and 
was later published in 
various Disney song folios. 

As an actress, Minnie has 
been known and loved for 
her role as Mickey's girl 
friend, equally at ease 
playing "straight man” to 
his comic escapades, 
damsel in distress to 
villainous Peg Leg Pete or 
taking a few comic turns herself. 
Altogether, Minnie's prodigious talents 
have shown in 71 Disney cartoons. 

Not only has the versatility of the 
mouse emanated from the motion pic- 
ure screen but it has also delighted 
millions of fans at Disney Theme 
Parks. Greeting guests at Disneyland 
since 1955, Walt Disney World 


Minnie mastered many musical 
instruments (CAMPING OUT. 1934) 



tn the comics. 1930 


1932 comics 


THE WHOOPEE PARTY. 1932 


Minnie began greeting visitors in personal Disneyland in 1955 but her costume changed considerably over the gears 







since 1 97 1 and Tokyo 
Disneyland since 1983, she is surely 
one of the world's most charming 
hostesses. It is befitting, with her new 
superstar status, that she be honored 
at Disneyland with her own "Totally 
Minnie" parade. At Walt Disney World, 
Minnie will star in the new Character 
Follies in her own "Totally 
Minnie" number. 

The concept for the 
parade, which will run daily 
beginning )une 2 1 . through 
the Summer season, is 
"the production of a Totally 
Minnie' video," Amy 
Sheridan, Show Director 
for the Disneyland parade 
explained, "Using the 
Minnie with guest 'Totally Minnie' song from 
the album, the procession 
will incorporate a number of moving 
units depicting the various steps in 
creating a video. The parade will also 
feature a number of Disney characters 
in an assortment of roles. 

"In the opening sequence," Sheridan 
said, "Mickey will be the executive pro- 
ducer. Pluto is the producer, Tigger the 


1936 comics 


Early greeting cards featured 


wardrobe person. Daisy the makeup 
mistress and the Big Bad Wolf, the 
music composer. The second section 
focuses on the recording session with 
Chip N Dale seated at a console as 
the sound engineers. 

"The band is made up of four 


Minnie's wardrobe 
began to change in the 1 940s 


monkeys and King Louie. Cinderella, 
Snow White and Alice are the backup 
singers. The Chirpies,' gathered 
around a microphone contributing the 
musical do-wahs.' 

"Also featured in the recording ses- 
sion,” she continued, "are very high- 
tech outfitted dancers, some of which 
represent reel-to-reel videotape and 
others that have big, long microphone 
cords attached to their bodies with 
large character-size microphones. 

"The third section is Totally Minnie,' 
the rehearsal. That's where Goofy, the 
choreographer, is putting everyone 
through their paces for the shooting of 
the video. 

"The final unit is the filming." Sheridan 
continued. "Donald Duck is the direc- 
tor with Tweedle Dee and Tweedle Dum 

hanHIino hnnm mitp anrl 


MICKEY S BIRTHDAY PARTY. 1942 


Comic strip 
Minnie 




Minnie's personal Disneyland 
designer. Alyja Kalinich 


facturers in hopes of creating a "Totally 

Minnie” line. "Disney 

clothes have been very 

successful in the 

past." Rubin explained. 

"You see people of £1 
every age wearing 

them ' What she envi- |5H|HU 
sions for "Totally Minnie" \T 
is high fashion. 

"The actual cut of the >*vTy*' 
garment will be more 
trendy rather than just L 
a sweatshirt," says Jm 


Rubin. "There might also be new "Totally 
Minnie" accessories such as stockings, 
jewelry, hair bows, gloves, perhaps a fresh 
scent cologne; all kinds of things that 
will be part of the look. We're even 
hoping to line up a shoe company." 

Minnie's popularity in merchandise 
has been strong since the early '30s 
when Minnie plush dolls by Charlotte 
Clark. Steiff. Borgfeldt and Knicker- 
bocker were first marketed. A McCall's 
* pattern even allowed home sewers to 
create their own Minnie dolls. In 
1935. Minnie joined Mickey on the 
. famous hand-car toy which saved 
f Lionel TVains from potential bank- 
ruptcy. During the past 50-plus years, 
she's appeared in and on a variety of 
items ranging from figurines and 
marionettes to jewelry, silverware, 
clothing and greeting cards. The 
first Minnie Mouse wristwatch came 
out in 1971, and today Minnie's 
image graces limited edition plates 
and Christmas ornaments as well. 

In conjunction with her many new 
pursuits, Minnie will be involved in a 
variety of promotions, primarily in the 
Fall, when she stars in her own NBC 
v television network special. "It 

will be one hour long, " said 
Rubin, "and include new 
animation and involve a lot of 
celebrities." In fact, Minnie plans 
to be spending more time at the Disney 
studios. "With the stepped-up production schedule, 
most every major star in Hollywood could well be 
there this year, and wed like Minnie to stop by 
and say hello and perhaps have her picture taken 
with them." 

Plans are also in the works for Minnie to make 
guest appearances on some of TVs top shows. 
"Hopefully, well see her on "The Tonight Show,' 


we see Totally 
X: Minnie,' the star, 

emerge on a roll- 
ing stage standing 
high atop a stack of 
IW platinum records. 

She is surrounded 
by screaming fans 
roadies and her per- 
V vjp sona | sgcunty guards— 

■ a group of penguins 
The lively and colorful 
procession 

B^H Disney characters and 7( ) 

■ dancers, it has parade 
|BB^B units, rolling ballet 
bars and mirrors. 

BcHHb ^ road cases lights and 

HBjRPwieo cameras. Minnie, of 
i^^^^^course, will shine in her new 
and very trendy clothes. 

Alyja Kalinich, Minnie's personal 
Disneyland designer and fashion consul- 
tant, has created the character's 1986 
parade wardrobe. "Her whole image is 
changing," Kalinich explained. "She's no longer 
just the polka-dotted individual that she was in 
the past. She can be anything that today's woman 
is. When we use polka dots, they might not be the 
same as you're used to seeing. They could be made 
out of sequins or rhinestones: something fun." For 
Minnie's TV and public appearances, she'll have 

contemporary clothes for whatever 

might be appropriate. If it's a sporting r\ 
event, she'll have have a fashionable 
sports outfit; if it's a formal affair, she \ fT\)) 
may have a fun gown. 

lody Rubin has also been involved with 
wardrobe by working with apparel manu- 


1986— ((if new Minnie look 


1969 comics 


1 9 30s bisque Minnie figurines along 
with a couple 1 970s ceramic versions 
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The English Minnie doll by Dean's Rag Book Co. featured teeth 


Minnie figures from 
Borgfeldt. 1930s 


Minnie doll by Knickerbocker. 1930s 


g 'Entertainment Tonight; The Today 

Show.' things of that nature." Rubin 
remarked. "We're also looking into the 
possibility of Totally Minnie' doing a syn- 
dicated teenage advice column for teen magazines.” 
Like many other contemporaries in the public eye. "Totally 
Minnie" plans to participate in national events as well, such as 
the Statue of Liberty centennial and Hands Across America. 
"We're also hoping that Totally Minnie' will get her own star 
on the Hollywood Walk of Fame." said Rubin. "Who knows, 
she might even get a new movie contract!" 

A superstar for sure, Minnie Mouse has more than 
earned her status— status that The Walt Disney Company 
t has chosen to honor this year. 


Tea set from England, 1936 


First Minnie 
watch. 1971 


A giant Charlotte Clark Minnie doll 
lowers over the famous Lionel handcar 




A rocking Minnie from L inemar 


Bisque Minnies 


10 


These are collectible Hems from the Disney Archives and are no! for sale. 
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An Incredible Vacation Value, with 10% Magic 
Kingdom Club savings, too. It’s Florida’s best 
Bahamas cruise plus a full 4-day Walt Disney World area 
vacation. It’s an incredible vacation value at full price, but 
Magic Kingdom Club members save even more — a full 10% . 
That brings the price down to as little as $442* per person 
(depending on the season)— for the full seven days! 

Cruise 3 nights to the Bahamas. You’ll sail from Port 
Canaveral, the new cruise port that’s just minutes from the 
Vacation Kingdom. Aboard the spectacular Star/Ship Royale 
or the incredible Star/Ship Oceanic. They’re larger than 
most of today’s ships— and the only ones with true gourmet 
cuisine, masterpiece midnight buffets and big-name enter- 
tainment on every sailing. 

On-board you’ll find elegant lounges, swimming pools, 
movie theatres — even full fitness programs and full-time 
counselors for the kids. 

You’ll visit charming Nassau for duty-free 
shopping and nightlife. But that’s not all. You’ll also 
visit one of the most beautiful Out Islands, Salt Cay. 


A paradise of glistening beaches, coral cliffs, swaying 
palms — all yours to explore. And to love. 

Full 4-day Walt Disney World area vacation. Take 
yours before or after your cruise: 4 nights at a deluxe 
Orlando hotel, rental car for 7 days with unlimited mileage, 
your 3-day unlimited World Passport to all the attractions 
at the Magic Kingdom and EPCOT Center plus admission 
and tour of the Air Force Space Museum at the NASA 
Kennedy Space Center’s “Spaceport, USA.” 

Reserve your week now. Premier’s Cruise and Walt 
Disney World Week is available every week. Just call 
1 - 800 - 334-4017 (In Florida, (305) 828-3329), or write the 
Magic Kingdom Club Travel Center, P.O. Box 22094, 

Lake Buena Vista, FL 32830. And ask about our round 
trip fly/cruise rates from over 100 cities; they’re lower 
than any other cruise lines. It all works like magic. 


JP 


*All rates are per person, double occupancy, based on published 1986 Magic Kingdom 
Club brochure rates for Super Value Season. Cannot be combined with any other promo- 
tion or program. Port charges not included. 3-night cruise only rates available upon 
request at a 15 % discount. Ships' Registry: Panama. 
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The Official Cruise Line of Walt Disney World* 
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Chae loins 

Disney Dog Hall of Fame 

by Margery R. Lee 

Newest Star Thinks He Is a Dolphin 



Trainer Gretchen lacobs with Chae and friend 


The Walt Disney Company has 
always championed worthy canine 
causes and celebrities. Consider the 
plight of those precocious pups in 
"101 Dalmations." 

A playful pooch named Pluto was 
the first major animated dog star for 
Disney. To be followed by Dippy Dawg, 
a minor character in the 1932 car- 
toon, "Mickey’s Revue,” found fame 
and fortune when he changed his 
name to “Goofy.” Goofy had his first 
starring role in “Goofy and Wilbur” in 
1939. He went on to demonstrate his 
athletic prowess in the 40s in films 
about skiing, surfing and riding horse- 
back. Today, as “Sport Goofy,” he 
sponsors youth athletic tournaments 
around the world. 

Then there was Bruno from 
“Cinderella," and the nurse dog, 
Nana, from "Peter Pan." And the 
appealing puppy love of "Lady and 
The Tramp." Plus Copper and Chief in 
“The Fox and The Hound” 

Real live critters became the un- 
forgettable heroes of "Old Yeller” 
(1952); “Greyfriars Bobby" (1961); 
“Nikki, Wild Dog of The North” (1961); 
“Big Red" (1962); and recently, Jed, 
in “The Journey of Natty Gann" (1985). 


“Chae,” (rhymes with 
“sky”) is the latest canine 
to join the Disney Dog 
Hall of Fame. In contrast 
with his canine cousins 
who have appeared in a 
movie or two, Chae is a 
live entertainer. 

He appears almost 
daily at the new “Living 
Seas" attraction in Epcot 
Center at Walt Disney 
World. Chae is definitely 
Olympics material as a 
swimmer. The trouble is... 
he thinks he’s a dolphin! 
He shares the spotlight 
with live dolphins in this six-million- 
gallon aquatic facility presented by 
United Technologies Corporation. 

Originally adopted for the job of 
bodyguard by trainers Gretchen 
Jacobs and Dede Rector, Chae 
became so enamored with the idea 
of herding dolphins in cool, clean 
water as opposed to sheep on a dusty 
prairie, that he now serves as a sur- 
prise guest entertainer for Living 
Seas visitors. 

Life was not always so luxurious 
for the puppy with the Australian 
background. When he was picked up 
by an animal shelter, his comic 
personality and joie de vivre made 
him the pet of all the human resi- 
dents there. 

Early last year, when a pair of young 
women behavioral psychologists 
visited the shelter in search of a watch- 
dog, a mutt named “Bob” seemed to 
be qualified for the job. 

Gretchen Jacobs remembers Bob 
as “a mutt mixture with a coat like a 
calico cat — all black, white, brown, 
gray, tan and red. Each paw was a 
different color." 

For Walt Disney World, Jacobs and 
Rector had begun daily schooling in 


human-mammal communications 
with a pod of dolphins who were to 
join a research team in performing 
underwater tasks for the upcoming 
Living Seas. Bob, the border collie, 
had to give up his name to Bob, the 
dolphin, in the interest of eliminating 
confusion. Jacobs’ husband Keith, 
suggested the name, “Chae,” from 
Irish history origins, and Gretchen 
agreed, “It seemed to fit him" 

The first hint of a flaw in Chae’s 
personality became evident within a 
few weeks. The puppy was intro- 
verted! Luckily, Jacobs, with a 
master’s degree in psychology, was 
well-versed in teaching mentally 
handicapped children and was able 
to completely reverse this trait — which 
was definitely a handicap for a pro- 
fessional watchdog. 

With the heart of a brave explorer, 
Chae was soon jumping in the train- 
ing pool with six rambunctious 
dolphins, Katie, Geno, Toby, Tyke, 
Christie and Bob. Their size in- 
timidated him not at all. With his 
sheepdog instincts taking over, Chae 
frantically paddled around the 
dolphins — herding, chasing and 
sometimes doing an Australian crawl 
for safety! They teased him in return, 
bobbing up in front, behind and 
below this courageous creature, who 
weighs in at only 50 pounds, maybe 
more, soaking wet. 

A serious health problem almost 
brought Chae’s career to a tragic end. 

1 Old Yeller was a loveable old mutt 

2 Jed went on a long journey with Natty Gann 

3 Peter Pan's Nana 

4 Nikki starred as Wild Dog of the North 

5 Proud adopted parents of "101 Dalmations " 

6 Copper learns to be a hunter in "The Fox 
and The Hound" 

7 The sweet expression of “Greyfriars Bobby" 

8 Big Red and pal 

9 Pluto loves stardom 

10 The tramp with his lady 

continued on page 14 . 
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Chae has nose-tc-nose confrontation with a dolphin 

After weeks of painful treatment, 
Chae’s young heart recovered from a 
near-fatal disease, heartworm. 

Upon his recovery, Chae was 
soon chasing his frisky friends at 
every opportunity. He had to be 
coached to refrain from jumping in 
the pool until he heard the com- 
mand, “Playtime." 

Chae’s career skyrocketed upon 
the completion of The Living Seas 
facility. He has been made an official 
member of the team of experts in 
marine biology, microbiology, 
oceanography, water chemistry and 
veterinary medicine. “He’s our 
cheerleader,” says Kym Murphy, the 
Walt Disney World Corporate 
Manager of Marine Technology, 
“working with us in demonstrating 
educational research projects to our 
guests.” 

You won’t find Chae working every 
day, however, at The Sea’s site. After 
all, a star has to protect his tummy 
and tender skin from the adverse 
effects of salt water. DISNEY NEWS, 
however, tracked Chae down as he 
was drying himself in the Florida sun 
at the edge of the special training 
pool, while sipping from a can of cool 
water that had “The Paws That 
Refreshes” stenciled on the side. 
DA/.: Tell us something about your 
roots, Chae. 

Chae: Well, I was born of mixed 
parentage (a male and a female from 
the alley side of town), but somehow 
I lost touch with my parents and 


ended up in an orphanage. 
Gretchen and Dede hired 
me as a bodyguard when 
I was about seven months 
old. I was kinda shy, I 
guess, but Gretchen 
helped me get over that. 
DA/.: Whatever made 
you think you could com- 
pete in swimming against 
a dolphin? 

Chae: I admit they swim a 
lot faster than I, but I can 
do something they can’t — 
paddle! 

D. N. : Are you really com- 
municating in some way 
with those guys when 
you’re in the pool? 

Chae: I’d have to teach 
them to bark, first. We have some 
nose-to-nose confrontations, but it’s all 
in fun. They tease me a lot , you know, 
and they let me herd them around 
the pool. ..with that self-satisfied grin 
on their faces! We’re really good 
buddies, though. And I think Katie 
knows I’m attracted to her. 

DA/. : Do you live here at Epcot 
Center? 

I can do something they can't— paddle! ' 


Chae: Yes, I share an apartment with 
Gretchen-. After all, I'm still her body- 
guard. And I need a place nearby to 
rest after my gig at The Living Seas. 
DA/.: Would you consider a movie 
role and possibly some of the glory 
your friend, Mike, of Beverly Hills, is 
enjoying right now? 

Chae: Naw. I’m doggone happy 
where I am. I get a hot tub bath and 
rubdown and a square meal in a 
round bowl every day. I’ve got my 
friends waiting for me down at the 
pool. And I love performing before an 
appreciative audience here. Fame 
and fortune isn’t all that glamorous. I 
mean, I got a little tired of posing for 
the photographs for your magazine. I 
thought if that photographer yells 
"See the kitty! See the kitty!” one 
more time.. .I’d bite his ankle! No, no 
movie stardom for me... unless, of 
course, you hear of someone thinking 
about reviving an old Esther Williams' 
script 


Photography by Gary Krueger 
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MAGIC KINGDOM CLUB 
MEMBERS CAN TOUCH THE MAGIC 



It’s all here in the Walt Disney World Resort. The 
Magic Kingdom. Epcot Center. Golf. Tennis, Boating. 
Horseback riding. Camping. Canoeing. In fact, 
there’s so much to see and do, you’ll want to plan at 
least a week’s stay at an Official Hotel of Walt Disney 
World in the heart of all the magic. 

With six great hotels to choose from — the Americana 
Dutch Resort Hotel, the Buena Vista Palace, The Hilton, 
Hotel Royal Plaza, Howard Johnson’s Resort Hotel 
and the Viscount Hotel — your next vacation can be 
the best ever. Plan for it today in an Official Hotel of 
Walt Disney World. 

To book a Magic Kingdom Village Holiday Vacation 
Plan, please call the Magic Kingdom Travel Center 
(305) 824-2600. 


To book accommodations only, with a Magic Kingdom 
Club 10% discount, please call: 

Americana Dutch Resort Hotel: 

1-800-624-4109, Ext. 65 

Buena Vista Palace: 1-800-327-2990, Ext. 65 
FL: 1-800-432-2920, Ext. 65 

The Hilton: 1-800-445-8667, Ext. 65 

Hotel Royal Plaza: 1-800-327-2990, Ext. 65 
FL: 1-800-432-2920, Ext. 65 

Howard Johnson’s Resort Hotel: 

1-800-223-9930, Ext. 65 

Viscount Hotel: 1-800-348-3765, Ext. 65 
FL: 1-800-423-1022, Ext. 65 

©1986 The Walt Disney Company 




High-Tech Entertainment Attracts Teens 


by Bobbi Dorsch 


A blur of brilliant-colored 
neon. Flashing strobes. 

Whirling lights. And the 
pulsing, driving beat of 
electrifying music that 
seems to surround you. 

Towering stacks of MTV- 
style music video monitors 
flank the stage, mirroring 
the excitement of the 
sound. While high over- 
head. huge "skytracker" 
follow-spots slice through 
the night sky. The band is 
wailing. The crowd is 
jumping. It's another 
Saturday night at Videopolis. 

Disneyland's first teen 
dance club, the place to be. 

The kids who dance 
here call it "radical." "wild" and 
"the best." Management calls it 
one of Disneyland's most suc- 
cessful attractions in recent years. 

But to the designers and engineers 
who produced it. Videopolis is better 
known as "The 100-Day Miracle.” 

"We had our first meeting on 
February 14, 1985, " says Steve Carroll. 
Manager of Disneyland Show Opera 
tions and one of the key conceptual 
idea men behind the project. "And we 
scheduled to have it open by June 2 1 
the first day of Disneyland's summer 
season .which just happened to be ex 
actly 100 days later." 

Carroll first put his ideas for a teen 
age dance spot on the back of a 
placemat in a Chinese restaurant. “But 
I typed it up before I submitted the 
idea," he adds with a grin. That was 
two years ago. The project was origi- 
nally titled "Galaxy" and was intended 
to replace the Space Mountain stage. 
Instead a 3-D theater was scheduled 
for the area for the Michael lackson 
film. "Captain EO" (tentatively set to 
open this Fall), and the teen club site 
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was changed to its present 
location in the meadow 
. by "It's a Small World." 

Late 1984 brought a 
keen interest in making 
-3 ?• Disneyland a viable place 
j. in today's teenage mar- 

h, I* WK ket instead of relying as 
$ f heavily on tradition as in 
the past. "Today's teens 
are caught between 
being a child and being a 
young adult, with the 
pressures in society 
pushing them to be this 
> V ( young adult. They want a 

place to go where they 
can feel comfortable— 
where they can dress up 
and be part of their peer 
group. Videopolis provides that for 
them. And that was our goal." recalls 
Dennis Despie. Vice President of 
Entertainment. 

Because of Disneyland's high operating 
standards. Videopolis has the added 
advantage of putting parents’ minds 
at ease. "It's a very safe, fun place 
that lets teens have a good 
experience without all the problems 
that may occur in other clubs in the city." 
Despie adds, himself the father of a 
16-year-old boy and a 1 3-year-old girl. 
"My kids come out here as often as 
they can for those very reasons." 

The collaborative effort of the 
Disneyland Entertainment Depart- 
ment and the “Imagineers" at the Walt 
Disney Imagineering Division, the 
Food Division and the Costume 
Design Department, resulted in a 
sparkling high-tech video nightspot 
that dazzles the first-time visitor with 
its sheer size and complexity. 

Videopolis features a versatile 90-foot 
wide stage, three dance floors (one of 
which measures 5.000 square feet), and 
seating to accommodate up to 1 . 500 
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people. TWo 1 2' by 16' video screens 
loom overhead, flanked by 90 television 
monitors which create a video "wall 
paper" effect around the floor. The main 
superstructure and the lively peristyle 
entrance is made of dramatic black 
scaffolding, based on the design used in 
the 1984 Olympic Games venues. Some 
of the structure actually contains por- 
tions of those very same historical venues. 

TUcked in amongst the wild profusion 
of some 300 linear feet of neon graphics 
are five special effects called "light 
sticks." At first glance they appear to be 
simply vertical rows of red lights. But 
each stick is actually a matrix array of 
LEDs (light emitting diodes) which proj- 
ect up to 16 different lighted images 
such as stars, musical notes, dancers, 
surfers and palm trees. The trick is. these 
banks of LEDs blink on and off so fast 
the observer can only catch the image 
being projected as his eye tracks across 
it, not while looking directly at the light 
stick. The results are quick snatches of 
lighted pictures that catch guests by 
surprise as they appear to float inde- 
pendently in space. 

Completing the facility is a snack bar 
called “Yumz" where club-goers can 
treat themselves to pizza, nachos. 
churros, popcorn and soft drinks. And 
a merchandise stand offers Videopolis 
T-shirts, visors and other accessories 
for those who want to take home a little 
of their dancing experience. 

The show itself consists of a combi- 
nation of live bands and music videos 
frequently hosted by a Disneyland 
emcee or a "guest" disc jockey from a 
local radio station. Three live television 
cameras scan the action on the floor 
televising dancers and their perfor- 
mances on the various video screens. 
And matching the mood of the moment, 
are some 600 lighting instruments on 
massive moving trusses that can drop 
as close as 1 2 ' above the floor. 

"What we re using is concert tech- 
nology versus disco technology," Steve 
Carroll explains. "The setting changes 
throughout the night, and the effect is 
definitely an environmental experience 
rather than just a show." 

"If you could take an X-ray of the sheer 
volume of conduit running underneath 
the concrete all over that area you'd be 
amazed." says Videopolis Show 
Designer, lohn Kavelin, who estimates 


that number to be in the thousands of 
feet. "The reason for that is because we 
had to provide not only for Videopolis" 
current needs, but the needs of the 
future. We" re not finished yet you know. 
This was just the first go-round." 

Some of the future plans include 
more neon, more television monitors, 
and a "video wall" in which elec- 
tronically enhanced multi-colored 
images will be created, using black and 
white cameras and spot-lighted dancers. 
There are also plans in the works 
to build a Videopolis railroad 
station so that the club can 
operate during Disneyland's 
winter season even when the rest 
of the Park is closed. 

"Videopolis can never be complete 
Steve Carrol explains. "It will never be 
what it was last year, because we keep 
coming up with new ideas to match the 
kid's changing entertainment styles." 
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Photography by Gary Krueger 
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DISNEY’S RETURN Tb 1 
TREASURE IS^-ANI) 


SUBSCRIBE TO 
THE DISNEY CHANNEL 
TODAY! 


© 1986 The Walt Disney Company 


The fun and excitement you’ve 
shared at the Magic Kingdom can 
follow you home. 

With The Disney Channel, you 
can have that magical high-quality 
entertainment 19 hours a day, 7 
days a week. 

You’ll see The Disney Channel’s 
original new series, specials, 
features and mini-series, as well as 
some of your favorite Disney 
classic motion pictures, programs 
and cartoons. Don’t miss it! 


CALL YOUR LOCAL 
CABLE COMPANY TODAY 
FOR DETAILS 


BRING 
THE MAGIC 
OF DISNEY 
HOME. 


Channel 






decided that Minnie’s big Stars and 
Stripes Cookies were the best part 
of the quilting party. With watchful 
eyes and lots of enthusiasm, Kristen 
helped Minnie embroider the 
golden stars that add that final 
touch to the quilt. And to make sure 
the Liberty Quilt becomes a historical 
treasure of the occasion, everyone 
signed their names on the quilt. 
Minnie dated it July 4, 1986. 


Minnie’s ^Liberty Quilt is45"x45 
It is made with red, white and blue 
ribbon and embroidered golden 
stars The large emblems are appli- 
qued with a sewing machine 
Young quilters can easily learn 
the bold V4 inch spaced % ; 

quilting stitch. 

Sewing Pieces Together ^ 

Transfer emblem patterns 
onto blue fabric Baste blue 
fabric onto white fabric 
block. Outline emblem I 

with sewing machine " 

Cut blue fabric ^ j, 

along sewn B 
outline A 


Minnie and Kristen 
embroider the Liberty Quilt 


invited some of her younger friends 
to share in the fun of making the 
quilt. 

Sewing and quilting a Liberty 
Quilt was an exciting new experi- 
ence for Minnie’s group of friends 
Karin and Heather learned to quilt 
with bold colorful stitches John 


II over America, 

M . everyone is celebrat- 
\S ing the 4th of July with a 
special tribute to our beloved Lady 
Liberty. It is the Statue of Liberty’s 
100th Birthday. In the grand spirit of 
the occasion, Minnie Mouse 
designed this Liberty Quilt and 
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Minnie shows Karin and Heather 
how to quilt with bold 
colorful stitches 


Produced and photographed by Dawn and Max Navarro. 


on top of the quilt top right sides 
together. Stretch, smooth and pin 
layers together. Stitch all 4 edges, 
leaving a small opening for turning. 
Turn quilt right side out. Whip-stitch 
to close. 

Quilting 

For young quilters, a pattern should 
be marked with small dots on the 
fabric Dots should be placed Va" 
from emblem edge and spaced 
Va" apart. The girls also quilted 
around white blocks. Gold stars 
and gold fringe are sewn on by 
hand. 

Signatures 

Be sure to have all the quilters sign 
the lower border's edge and, with 
a date, this will make this quilt a 
historical treasure. 






Bake sugar cookies 
using a premixed packaged 
cookie mix or your favorite 
recipe. For variation, cut 
two different size star 
shapes. For frosting, 
use both Decoration 
Frosting and 
Confectioners 
Icing. 


Outline again with zig-zag stitch, 
appliqueing emblems. Following 
diagram, and with a Va" seam 
allowance sew ribbon stripes to 
small blue blocks; make 3 panels 
Sew vertical ribbon stripes to appli- 
qued blocks; make 2 panels Sew 
all panels together to form pieced 
top Pin and stitch blue border strips 
to all 4 edges of pieced top. Miter 
corners 

Finishing 

Measure finished size to pieced 
top Cut backing fabric to matched 
dimensions of top. Lay batting on 
flat surface Place quilt top directly 
on top right side up. Place backing 


Decoration Frosting 

2 egg whites 
% lb. confectioners sugar 
1 teaspoon vanilla 
V 2 teaspoon cream of tartar 
Beat above ingredients with elec- 
tric mixer for 8 minutes or til frosting 
is very stiff. Using pastry tube with 
piping point, draw outline around 
stars a line horizontally across the 
middle, and 3 bold 
vertical stripes from 
the middle stripe 
down. 


John enjoys another 
Stars and Stripes Cookie 

Confectioners Icing 
2 cups confectioners sugar 
Light cream 
1 teaspoon vanilla 
Red and blue food coloring 
Mix first 3 ingredients to spreading 
consistency, adding red food col- 
oring to one-half mixture and blue 
to the other half. Brush colored icing 
onto cookies (see photographs for 
design). Place sugar beads onto 
red icing before it dries. 
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DISNEY S EXOTIC, ROBOTIC CAST 

by Tom Fitzgerald 


"GERO” STEALS THE SHOW AT EPCOT CENTER 



Moments before showtime, the 
star is charged up and ready to 
go. He stretches his arms and 
neck, checks out the crowd, 
then revs-up his vehicle. For 
the next few minutes, he'll 
chat with the folks, shake 
hands, perform a few musical 
numbers...even give a few lucky 
people a ride on the back of the 
scooter. His name is "GERO," and he's 
the newest, most sophisticated robot to 
join the Epcot Center cast. 

While GERO may be new to show-biz, robots 
are not. In fact, the word "robot" made its first 
appearance in a 1921 drama, "Rossum's 
Universal Robots." But while the play put 
robots center stage, the idea had been 
waiting in the wings for centuries.. .even 
before Aristotle's time. 

Walt Disney saw examples of those 
ideas in the mechanized statues 
called "automatons" on the towers 
of Europe in the 1940s. He became 
entranced by an automaton of a 
singing bird in a gilded cage. He 
brought the mechanical bird back to 
the film studio, asking his machinists 
to figure out how the device worked. 

Walt was intrigued by the idea of three 
dimensional animation, and convinced 
that it would be ideally suited to another 
project on the drawing boards.. .Disneyland. 

When the Magic Kingdom opened in 
1955, mechanical animals wound upas per- 
formers in Disneyland attractions. Yet Walt 
wanted more.. .and challenged his staff to 
push the state-of-the-art. 

The space age technologies of miniatur- 
ized circuits and tape-actuated movements 
provided the breakthrough. Since the 
system combined sound and animation 
through electronics, Walt dubbed it 
"Audio-Animatronics." In 1963, the 
"Enchanted Tiki Room” introduced the 
first Audio-Animatronics show to 
Disneyland guests. 

Throughout the years, Disney Imagi- 


neers have continued to improve the 
art of Audio-Animatronics... 
reaching new levels of sophisti- 
cation with the walking figure of Ben Frank- 
lin in the "American Adventure" at Epcot 
Center. But these crowd-pleasing 
figures are just a part of the robotic 
cast of Epcot Center. 

One of the hottest acts in Future 
World is General Motors' BIRD & the 
Robot.” Though jersey-accented "Boyd" 
claims to be the headliner, the real scene- 
stealer is "Tiger," a shy but animated manufac- 
turing robot. Tiger's the kind of guy you'd expect to 
find building cars on assembly lines around 
the world. 

In contrast to Tiger is a robot that's always 
playing around. His name is "SMRT-1" 


the precocious 

whiz kid of Sperry's Epcot Computer 
Central. While SMRT-1 mayappeartobe 
all fun and games, he's actually a working 
demonstration of an emerging computer 
technology known as speech recognition. 
When guests speak by phone to SMRT-1 , he 
really listens! Computer circuits evaluate the answers, 
determining whether the reply given was "yes" or 
"no." Once that issue is settled, the logic department 
takes over.. .allowing SMRT-1 to astound and amuse 
his players. 

"lason" is the versatile submersible of "The Living 
Seas" pavilion, presented by United Techno- 
logies. One of the real treasures of Sea 
Base Alpha, lason is well-schooled 
on the subject of ocean exploration, 
with ultra-sensitive video camera 
"eyes" and remote-manipulated arms. 



"Enchanted Tiki Room"' Audio Animatronics Show 


Robots are also an integral part of 
' Horizons." presented by General 
Electric. From the wacky household 
servants envisioned by dreamers of 
yesteryear...to the hi-tech desert 
harvesters and manufacturing robots 
of the 2 1st century, robots will always 
be a part of our future. 

"GERO" (short for "GE RObot "). is 
the newest robot to join the Horizons 
cast.. .and he's destined to become one 
of Epcot's most beloved characters. 
"GERO is probably the most sophisti- 
cated entertainment robot in the 
world." says Dave Fink of General 
Electric. 

Designs for GERO originated at Walt 
Disney Imagineering in California. 
Veteran animator Xavier "X” Atencio 
created the inspirational drawings, using 
classic Disney character styling and 
proportions. GERO emerged from the 
drawing board as a fun-loving, friendly 
teen-ager— complete with a sporty 
scooter with room for riders! 

"The next step was to add the detailing 
that would give the robot a machined, 
hi-tech look," says Designer Gil Keppler 
At the Walt Disney Studios, artisans 
sculpted the robot in plaster, then 


Am inside look at 'GERO ' 




'SMRT-I'— Smart One listens! 


shipped it to Walt Disney World where 
its Lexan body was fabricated, assem- 
bled. and painted in metallic silver & 
gold. As for the vehicle color...well, it 
just had to be red. After all, GERO's a 
sporty guy! 

While GERO's outward appearance 
was shaping up in Florida, scientists 
and technicians at the General Electric 
Research & Development Center were 
busily assembling the robot's inner 
workings. 

Included in the 900-pound mountain 
of electronics are linear stepping 
motors, field effect transistor brakes, 
pulse-width modulated drives, incre- 
mental optical shaft encoder, fiber 
optics, laser disc player. 1 60 watts of 



lason, the submersible robot 


biamped audio power and nine 
batteries— all controlled by 19 micro- 
computers! 

Yet with all that hi-tech hardware, 
there was one thing GERO still didn't 
have— an education. It was time to go 
to school. At the GE R & D Center, 
computer technicians spent weeks 
raising the robot's IQ from zero to 
GERO. By graduation time, GERO had 
learned to shake hands, wave good- 
bye, drive his scooter, converse and 
sing songs! He was ready to meet his 
public. 

The next time you visit Epcot Center, 
be sure to stop by and meet GERO, 
lason, SMRT-1 and Tiger.. .just a few of 
the stars in Disney's exotic, robotic cast! 



Horixm's robot servants.. a whimsical dream from yesteryear 
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O fficial Bonus Ch eque Pack 


Hotel Royal PUza 

WilVOlsneyWhHdxillaoc 


WilWlMliy 


For An Incredible 
Vacation Value, 
Cheque Pack", 
With Us! 1 


The Buena Vista Palace and Hotel Royal Plaza are now offering a special value to Magic Kingdom Club 
members... the OFFICIAL BONUS CHEQUE PACK™! Besides all the many benefits of staying in official Walt 
Disney World®hotels, you’ll receive an incredible array of vacation values including savings good at a 
variety of gourmet &. family-priced restaurants, lively night spots, area attractions and much more! 

These world-class resorts combine luxurious accommodations, lively recreation, impeccable service, 
complimentary Disney transportation and an exciting location inside the Walt Disney World Vacation 
Kingdom! And kids always stay free with parents! 


EXPECT THE WORLDS 


BUENA VISTA PALACE: 870 spacious guest rooms and suites 
• Variety of 8 restaurants and lounges • Complimentary 
lighted tennis, marina with small boat rental, recreation island 
with three pools, sauna 


HOTEL ROYAL PLAZA: 400 family-priced guest rooms and 
themed suites, including the famed Michael Jackson &. Bob Hope 
suites • 4 inviting restaurants and lounges • Complimentary 
lighted tennis, tropical pool, sauna, putting green, game room 




WaR<J)isnev W>Hd\lllage 


OFFICIAL HOTELS or 
WALT DISNEY WORLD 



Cheque Pack™ With Usl 



Hotel Royal Plaza 

WaH4)isnev Wbrld\\llage 



Mobil ★★★★ 


Either book your vacation through a Magic Kingdom Club Village Holiday Plan, 
or make your reservations direct with your 10% MKC Discount and be sure to Cheque Pack with us! 


Direct: 800-327-2990 (U.S. Can.) 800-432-2920 (Fla.) Magic Kingdom Club Travel Center: 305-824-2600 



F E A T U R E 


EPCOT CENTER SHOWCASES 
WORLD S TREASURES 


Gallery Program Displays Cultural Artifacts 




Ceramic arts of Morocco 


we're getting much more cooperation 
and respect from the international art 
community' 

In 1983. an outstanding exhibit pre- 
miered at the China Pavilion Gallery. It 
was called "A Thousand Years of Chinese 
Tomb Sculpture" and featured full-sized 
sculptures recently unearthed from the 
royal burial chambers of ancient dynas- 
ties within the People's Republic of 
China. Included was a painted pot more 
than 4.000 years old! 

"Our current show in the 
China Gallery is equally 
as impressive," says 
Romans enthusiastically. 
"It's called 'Treasures of 
the Forbidden City. 1 More 
than 50 examples of 
imperial artifacts are on 
loan from the Palace 
Museum in Beijing, China. 
What's most exciting is 
that these objects have 
never been on view out- 
side of the Forbidden City 
before. And we've got 
them at Epcot Center! 

"You can't imagine how 
monumental the negotia- 
tions were— international agencies, 
meetings in China, and dealing with dif- 
ferent cultures. But executives at the 
Palace Museum wanted the pieces 
to be shown at Epcot Center 
because more people would 
be able to see them here than 
anywhere else in the world." 

Due to the popularity of 
this show, the Palace Museum 
recently agreed to extend 
the loan until October. Yang- 
Boda, the Vice-director of the 
museum, stated, "The exhi- 
bition plays a certain role 
in promoting the under- 
standing and cultural 
exchange between the 


by Les Perkins 

An imperial lotus-blossom music box from 
the Forbidden City of China; a bullet-battered 
breastplate that once belonged to a Spanish 
conquistador marching through Mexico; metic- 
ulously hand-painted lapanese kites, color- 
fully displaying traditional designs; the 
festive accoutrement of a F asi {Fez) wedding 
in Morocco. 

Flow far around the world 
would you have to travel to 
glimpse such rare and exotic 
artifacts? Well, you need travel 
no farther than the Walt Disney / 

World Vacation Kingdom in 
Florida. One of the little-known 
surprises of a visit to Epcot 
Center is the discovery of the- World Showcase 
Gallery Attractions. 

Located within the Showcase countries 
around World Showcase Lagoon are 
four museum-quality galleries. Changing 
exhibits of authentic art objects 
gathered from around the world are 
housed in elegant appropriately- 
themed environments equivalent to 
display areas of the most prestigious 
museums. 

Assembling, protecting and exhibiting 
these valuable collections is no small 
task. Even more astonishing, however, 
is the entire concept of presenting 
quality shows of cultural artifacts in a^ 

"Theme Park” setting. 

The Disney equivalent of an "Indiana 
lones" who searches out these rare 
treasures is fine arts expert Van Romans. 

Fie is the Director of Exhibit Planning at 
Walt Disney Imagineering headquarters 
in Glendale, California. Romans origi- 
nated and now supervises the Gallery 
Program. 

"When I first attempted to acquire 
legitimate artifacts for the Mexico 
Pavilion in 1982," explains Romans, "I 
had a lot of doors slammed in my face. 

Now we have a history of important 
shows. We've also proven that we 
ensure utmost care of the objects, so 


DARUMA— popular 
image of Zen 
Indian sage, 
lapanese kite 


Cortez period 
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breastplate 
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Q ing Dynasty imperial throne. From a previous exhibit. 2 .000-year-old terra cotta Chinese Army 
never before seen outside of China tomb sculptures 


Splendors of the court to artifacts of the people. 
Mexico Showcase 


people of China and the United States.” 

Romans added. "This may be the 
only time that people will be able to 
see these beautiful treasures in America. 
Indeed, most Chinese have never seen 
them!" 

"Splendors of the Golden Age” is 
the newest gallery in World Showcase. 
Located in the Mexico Pavilion, this 
extensive collection features artifacts 
assembled from 1 0 different sources, 
including the Denver Art Museum. 

The elegant exhibit showcases the 
Spanish influence on Mexican culture 
from the 1 500s to the 1800s. Numerous 
articles of gold and silver are evidence 
of the abundance of precious metals 
in the New World and of the fine artisans 
who once resided there. 

As guests first enter the opulent gallery, 
one of the most striking elements they 
see is the vibrant orange-red color of 
the walls and case linings. "Imagineering” 
designer Doris Hardoon Woodward 
commented, "I felt the energy created 
by this color reflected the excitement 
and extravagance of this period.” 

Woodward has been creating the 
unusual look of the gallery environments 
since the inception of the program in 
1982. "It's been an interesting design 
challenge," she added. "Not only have 
we had to present a good Disney show 
in entertainment terms, but we've had 


to achieve credibility as a 'museum' in 
terms of security, conservation and 
exhibitions.” 

The program has clearly succeeded 
in both areas. 

Another recent addition to World 
Showcase is “Feather On The Wind— 
The Art of lapanese Kites,” hosted in 
part by Mitsukoshi. As with several of 
the other galleries, a beautiful catalog 
and poster of the exhibition have been 
created. The kite catalog is available 
from the Mitsukoshi Department Store 
in the lapan Showcase. 

In the lapan Pavilion Bijutsu-kan 
Gallery, guests find a delightful array of 
handmade kites from more than a 
dozen regions of lapan. Exciting kite 
battles from Japanese kite-festival 
games are highlighted in a video show 
that plays continuously in the gallery. 

The fourth gallery attraction at Epcot 
Center is the Gallery of Arts and 
History in the Morocco Showcase. 
Featured there are Islamic pieces dating 
back more than 600 years, as well as 
fine examples of Berber jewelry and 
pottery. The Moroccan government was 
happy to assist with the installation of 
the show. 

As Romans is quick to point out, "all 
of these items on display tell how peo- 
ple lived— how they worshipped, what 
they believed in and what was important 


Oil portrait. 
King Carlos III 


to them in their time. 

"From the elegance of the Mexican 
costumes, we sense the class structure 
in that society. Symbols on a stone 
cross convey how another religion was 
introduced into the pagan, Indian cul- 
ture of Mexico. Through their handi- 
crafts, we glimpse the harshness of 
daily living in Morocco; the importance 
of tradition in Japan. 
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Carp kite 
symbolizes perseverence 


Kite exhibit, lapan Pavilion 


"It is our hope," concluded Romans, 
"that our Epcot Galleries serve to 
intrigue and entertain our guests by 
presenting cultural pieces in a new way 
to those who might otherwise be 
reluctant to visit a traditional museum.” 

One visiting family stated its reaction 
to the gallery attractions quite simply; 
"They are terrific!" 





See Mickey Mouse 
at These Dealers 
in 

Fine Porcelain 


CALIFORNIA 

ANAHEIM- Disneyland 
To order by phone 305-824-4718 
AZUSA-Hmkley's. 213-334-2311 
BUENA PARK— Virginia's Gift. 714-827-1776 
BURBANK— Crystal Cupboard 818-846-3996 
CAMERON PARK-Musical Moments. 
916-677-2221 

COSTA MESA-Pace Setter, 714-540-2627 
ESCONDIDO— Ernst Limited Edit 714-741-8700 
HACIENDA- Kohls Hallmark. 818-336-1493 
HAYWARD-Mickey's & Ducky's. 415-351-9356 
HOLLYWOOD-Cartoons & Comics 
213-467-9665 

LA MIRADA-Lynn Becker. 213-943-9380 
LOS ANGELES-Fantasies Come True 
213-655 2636 

LOS ANGELES— Great Lengths. 213-665-4127 
MANHATTAN BEACH— Collectors Showcase 
213-546-5437 

MONTROSE -Collectors World. 818-248-9451 
N HOLLYWOOD— Paulettes Unique 
Collectibles 818-509-0748 
ORANGE-Ruann's. 714-637-2662 
PASADENA-Goody's Antiques. 213-577-7257 
POMONA-David Armstrong 714-623-6464 
SOLVANG— Wishing Well 805-688-6261 
SUNLAND-Rostand, 818-353-5823 
VAN NUYS— Collector's Paradise. 

818-785-4080 

WHITTIER— Putnam's Hallmark. 213-943-0241 

CONNECTICUT 

MYSTIC-R A Georgem & Co . 203-536 2964 

FLORIDA 

LAKE BUENA VISTA— Walt Disney World 
305-824-4718 

MIAMI— China Cabinet, 305-594-1933 
MIAMI — Neira Corp DBA Dynasty Gift Shop 
305-361-4426 

MIAMI Beach-Here's Gift. 305-673-1706 

INDIANA 

EVANSVILLE-Kruckmeyer & Cohn 
812-464-9111 

MASSACHUSETTS 

BOSTON — DiCarlo Furniture. 617-523-7991 

MICHIGAN 

MADISON HEIGHTS— Double L Collectibles 
WARREN-Genna's. 313-573-4542 

MISSOURI 

ST CHARLES— First Capital Trading 
314-723-4716 

NEVADA 

LAS VEGAS-Hobs Serendipity 702-733-2080 
LAS VEGAS— Serendipity. 702-733 -0036 
RENO— Heirlooms of Tomorrow 702-789-2444 

NEW JERSEY 

BLOOMFIELD— Roxy Florist. 201-743-3327 
E BRUNSWICK-Chateau. 201-254-5731 
FORT LEE-Artman Originals. 201-947-1803 
WAYNE -Little Elegance. 201-797-0756 
WOODBRIDGE — Little Elegance. 201-636-7540 

NEW YORK 

BELLMORE -Video Filmland. 516-783-8844 
BRONX— E&C Lighting. 212-823-5577 
BRONX— Marias Gift Shop. 212-295-0514 
BROOKLYN-European Gift. 718-331-7084 
FLUSHING-T & T Photo. 718-461-0991 
JACKSON HTS-RRR Jackson. 718-672-0121 
MERRICK-The Limited Edition. 516-627-6500 
NEW YORK-Ceramica Gift Gal 212-354-9216 
WEST ISLIP-A Small World. 516-661-6609 

OHIO 

NEW SPRINGFIELD— Hummel Gift 
216-549-3728 

PENNSYLVANIA 

MOUNTAINHOME— The Queen's Treasures 
717-595-2821 

NORTHAMPTON— Gillespie Jewel . 215-262-2215 
PITTSBURGH-Beverly Hills Fine Jewelry 
412-531-7300 

WALLINGFORD— Cartoon Carnival 215-876-1292 

TEXAS 

DALLAS— Continental Gifts. 214-747-2762 
FT WORTH— Wishing Well. 817-332-1745 
HOUSTON— Harold E Starbuck 
713-893-7242 

WASHINGTON 

BOTHELL-The Comic Character Shop 
206-488-0959 



" Mickey Mouse in Fantasia" as portrayed in the famous Disney film. Model LZD6710 Edition limited to 5,000. 
Group is 9V2 " high x 11" wide x 7" deep. Suggested retail price: $480.00. 


Mickey Mouse works his magic again 


Remember this scene from "Fantasia"? It’s the one 
in which Mickey used magic to bring life to a 
flock of floor mops so they could do his job of 
mopping the floor. However, the mops got out of 
control and flooded the place. 

Now Mickey is working his magic again -but this 
time everything is under control. Because both 
Mickey and his mops are porcelain figures. 
"Mickey Mouse in Fantasia" is the latest in the 
Disney series created by outstanding Italian 
sculptor Enzo Arzenton. The characters are so 
"alive" that they put a magical spell on almost 
everybody who sees them. 


You can see Mickey Mouse and the entire 
Disney series which now includes Donald Duck, 
Pinocchio, Snow White, The Sleeping Beauty and 
Cinderella at the retailers listed here. All are 
limited editions -so we suggest you get around to 
seeing Mickey and his friends before other Disney 
collectors take them home. 


Forest Lamps & Gifts, Inc. 

728 61st Street, Brooklyn, N.Y. 11220 
Telephone (718) 492-0200 


FEATURE 


CHARACTER INSIGNIA BOOSTED 
MILITARY MORALE 




Studio Answered Call For Distinctive Emblems 





Colorful 
emblem created 
by Women 
Marines of 
Aviation 
Squadron 
Three 




by Margery R. Lee 


Walt Disney's 
cartoon characters 
were already renowned for bringing 
humor and joy to worldwide audiences 
even before the outbreak of World War 
II. But when war erupted, the Disney 
Studio rallied to the victory cause- 
producing training films, war-themed 
cartoons and newspaper comics relating 
to the citizen hardships at home. Goofy 
starred in "Victory Vehicles," promoting 
the saving of gasoline and scrap metal. 
Not many people know that seven 
hundred members of an antiaircraft 
unit were quartered at the Studio in 
December 1941. Walt produced 
"Victory Through Airpower,” a cartoon 
film which extolled the strategic value 
of airpower, which was screened for 
Winston Churchill and President 
Franklin D. Roosevelt. 

Mickey, Donald and many other 
Disney characters helped sell war 
bonds. But the average serviceperson 
remembers the characters as symbolic 
subjects for over 1 ,200 military insignia 
for the U.S. and our Allies. 


Walt's cartoon characters served 
their hitch in training camp and 
battle at the request of the 
Air Force, Army, Navy and 
Marine Corps. 

Mother Nature was the 
enemy at many stateside 
military bases. 

Former staff assistant 
Lillian Blanchard, of the 
Studio Story Department, 
was a corporal in the United 
States Marine Corps Women's 
Reserve (they called them 
W.R.s for short). She recalls 
with displeasure the searing 
heat of El Centro Marine Corps 
Air Station, in California, 
where the Marines were ad- 
monished for walking too fast and 
instructed to wear a hat at all times 
while outdoors. "Sometimes the control 
columns of the bombers which were 
exposed to the sun were too hot for 
pilots to touch and they wore gloves." 
Blanchard said. "Several W.R.s were 
given EPD (Extra Police Duty) because 
crickets were found adrift' under their 
bunks," she remembered. 

Blanchard also remembers when 
two other W.R.s stationed at the bug- 
plagued base, decided to ask Walt 

Walt Disney peers over the shoulder of insignia designer 
Hank Porter 


Disney for an exclusive insignia for their 
squadron, hopefully to help boost 
their morale. 

PFC Dorothy Cunningham and Pvt. 
Beverly Spencer composed a poem as 
a request and sent it to Walt in the 
month following V-Day (lune 6, 1944): 
Dear Mr. Disney, will you please hear our 
plea? 

Were Women Marines of Aviation 
Squadron Three. 

We have no insignia, no distinguishing sign. 
Could you possibly make us a suitable 
design? 

We live in El Central where the climate is hot. 

Out in the desert, the country Cod forgot. 

Were constantly plagued by crickets and 
flies. 

The insects, they bite us. in the bunks as we 
lie. 

The above tells you something about where 
we stay 

Now about the girls as they work through 
the day : 

We work on the planes and help the fliers. 

We drive the trucks, we' re handy with pliers. 

We rig up the chutes, we work on the line 
Our operators are ready to give us the time 
We work all day, we work all night. 

We really are releasing the men to fight. 

We've seen the insignia of El Toro the bull. 

The wolf on the bottle, the dragon so cruel. 

But we have crickets— which we abhor. 

Little black bugs that crawl on the floor. 

Dear Mr. Disney will you please let us 
know 

If you'll make us an insignia which we can 
show 

To all the world and to them say. 

We re the "Fighting W.Rs" down El Centro 
way. 

Disney animators answered the 
request with a caricature of a lady 
cricket in mechanic's coveralls toting a 
pair of pliers.. .a wrench and fly swatter 
at the ready. Needless to say, the 
Women Marines of Aviation Squadron 
Three were thrilled to sew their distin- 
guished new patches on their work 
clothes (they were not officially allowed 
on their dress uniforms). 
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A. 1 008th School Sqdn./Army Air Force 

B. Cal Aero Academy! Army Air Force 

C. Coast Guard Sub Chaser #83359 
SI. George DepotICoast Guard 

D. Commander Carrier Div. 24/Navi) 

E. 47th Bombardment Sqdn.lArmy Air Force 


Hank (Henry 
Lyon) Porter came 
to Disney in June of 
1936 as a publicity 
artist. From 1937-1940, 
he pencilled and inked Sunday comic 
pages. When World War II broke out, 
Walt assigned a five-man staff, including 
Porter, to handle designing military 
insignia. Veteran Disney animator/pro- 
ducer/writer Ward Kimball remembers 
that Porter was about six feet eight 
inches tall, drove a "Roosevelt" make car 
and. with his huge hands, played a mean 
ragtime piano. Porter died in 1951. 

Porter's imagination was sometimes 
taxed to the limit. Although there was a 
myriad of bugs, birds and beasts in the 
Disney menagerie, there were no fish 
included. So Porter dreamed up all the 
fish emblems required by submarine 
outfits. He also answered a request from 
the Seabees fora "deliciously feminine 
queen bee. with rosebud lips, dewy 
bedroom eyes and an atomizer to 
make her deadlier than the male." 

The late Roy Williams (who later 
became the TV's Big Mooseketeer with 
the Mickey Mouse Club) created the 
original insignia for the legendary pilots 
first called the American Volunteer 
Group. It was a winged tiger flying 
through a large "V" for victory. A sub- 
sequent re-design of that emblem 
became the official Flying Tigers' symbol 
of the 1 4th Air Force, approved on 
August 6. 1943. Although General 
Claire Lee Chennault gave Williams 
credit for the tiger design, Williams 
said.- "I did the original and rough 
design, but artist Hank Porter did the 
finished drawing.” 

Another artist, Ollie Johnston, who 
was the animation director for "Fantasia.” 
has faint memories of creating a patch 
for the Air Force..." a cute gal in a 
cocktail apron.” 


Wall signs a Disney-designed Seabees' emblem 


After War 

Department approv- 
al. insignia for Army and 
Navy Air Force squad- 
rons, usually two to 
three feet high, were 
painted with stencils on both 
sides of the planes near the 
cockpit. Crew members wore embroi- 
dered replicas of the symbol on the 
left pockets of their flight jackets. 

Most, but not all. of the Disney- 
designed military insignia, involved the 
most popular Disney characters. Donald 
Duck was the favorite— his feisty, com- 
bative personality making him well- 
suited for representing wartime units. 
Next was Pluto, used in about 10 percent 
of all designs, and third was Mickey 
Mouse, who graced about 4 percent. 
Other characters found themselves used 
appropriately, such as Pinocchio's con- 
science, Jiminy Cricket, representing a 
chaplain's unit. Thumper, Dumbo and 
Dopey, too, became mascots for U.S. 


D 

fighting forces. 

Each original insignia 
design cost an esti- 
mated whopping $2 5, with 
Disney donating them all 
free of charge to the Armed 
es. Many units in the Vietnam 
War such as Special Forces. First Cavalry 
Division Airmobile and the Second 
Vietnamese Army Division sported 
Disney-designed crests. 

As good luck pieces and symbols of 
determination, courage and skill, while 
also portraying the sense of humor of 
the U.S. serviceman and woman, these 
emblematic drawings have taken their 
place in history as mementos and 
identifications in the battle annals of 
almost every branch of service. To the 
American fighting man, Walt Disney 
was a hero too. 


29 



F E A T U R E 





MOUSE DETECTIVE 


by Jim Fanning 


mentary'' Task for Disney Animators 


same lighthearted vein as "The Rescuers" 
and 101 Dalmatians." "There's a com- 
bination of Sherlock Holmes and James 
Bond elements with a little Alfred 
Hitchcock thrown in— said Ron Clements. 

The story of "The Great Mouse 
Detective" was developed from the 
book "Basil of Baker Street" by Eve 
Titus. Even though this popular children's 
novel provided the basic material, it 
took the Disney team three years to 
develop the screen story. 

In creating "The Great Mouse Detec- 
tive." the animators drew inspiration 
from the original Sherlock Holmes 
stories by Sir Arthur Conan Doyle. 
Great care was taken in delineating the 
personalities of Basil and Dawson. "We 
didn't want to simply make them 
miniature versions of Basil Rathbone 
and Nigel Bruce." explains 
Clements, referring to the 
stars of the Sherlock Holmes 
movies of the 1940s. 

Animator Rob Minkoff 
reveals another "role 
model" for Basil. "Leslie 
Howard's portrayal of 
Henry Higgins in the film 
version of Pygmalion' was 
the springboard for the 
character." 

Dr. Watson is often por- 
trayed as a blundering 
dimwit, but the Disney 
team avoided that stereo- 
type in their portrayal of 
Watson's mouse counter- 
part. "Dawson's not a 
buffoon." comments Ron 
Clements. "He's a foil for 
Basil but he's also a warm. 


Great Mouse Detective." "We wanted 
to do it totally in this miniature mouse 
world.” says Ron Clements. "Humans 
are in this story only as backdrops.” 

The personality and delivery of an 
actor providing a character's voice is a 
key element in developing the character 
into an entertaining, appealing figure. 
"The vocal performance is one of the 
things that directs the animator the 
most.” comments Rob Minkoff. "The 
actor gives the character so much color 
just by the way he delivers a line.” 

The casting of Vincent Price as the 
villainous voice of Ratigan was a 
breakthrough in bringing the character 
to life. "Ratigan was one of the char- 
acters we didn't have a handle on.” 
admits Burny Mattinson. "Then I 
remembered this movie I always liked. 


Basil hides in a toy shop, hot on the trail of that dirty rat. Ratigan 


caring person.' 

Although the "real” 
Sherlock Holmes inspired 
the film's creators, the 
famous sleuth himself 
hardly appears in "The 


There's something sinister afoot 

when a kindly toymaker vanishes 

without a trace into the fog-shrouded 
shadows of gas-lit London. His dis- 
traught daughter turns for help to the 
Victorian era's greatest detective, who 
agrees to unravel the baffling mystery. 

What sounds like a classic Sherlock 
Holmes' thriller is actually the storyline 
of Walt Disney Pictures' 26th animated 
feature. “The Great Mouse Detective” 
starring mouse counterparts of Holmes 
and Dr. Watson living under the famous 
flat at 22 1 B Baker Street. The mouse- 
size sleuth is named Basil and his 
intellect more than matches that of the 
legendary Sherlock. Basil's faithful 
friend. Dr. Dawson, outdoes even 
Watson in the loyalty department. 

A twisting tale of fun and excite- 
ment, "The Great Mouse Detective” 
takes the two intrepid mice from the 
sewers of London to a rowdy barroom, 
to high atop Big Ben's tower in search 
of the missing toymaker. 

This latest addition to a long line of 
cartoon classics is the handiwork of the 
"new generation" of Disney animators. 
The production team, headed by pro- 
ducer Burny Mattinson. who also 
directed along with Dave Michener. 
lohn Musker and Ron Clements, 
fashioned Basil's adventures in the 


Olivia and Basil search lor a kidna 




A The evil Ratigan. whose voice is supplied by Vincent Price 
B Holding Olivia up for ridicule 
C Basil and his assistant. Dawson, go undercover 
D Basil offers a clue to a towring bloodhound 
E Fidget. R atigan s henchman, pens a ransom note 
F Olivia is sweet, but a nuisance to Basil 



Champagne For Caesar: In it, Vincent 
Price was this outrageously funny, 
bigger-than-life cad. We knew he was 
our guy." "He had a great time doing it. 
It's a different side of Vincent Price." 
Ron Clements recalls. 

Barrie Ingham's vocal performance 
as Basil was another mother lode of 
inspiration for the animators. Observed 
Producer Mattinson. "Out there on the 
recording stage he was flamboyant in 
the way he said things." 

By contrast. Val Bettin, the 
mellow voice of steadfast 
Dr. Dawson, reminds 
Mattinson of Henry 
Travers, the mild- 
mannered character actor 
of the 30s and 40s. 

The casting of the voice 
of little Olivia was a parti- 
cular challenge. The search 
for a young actress to 
vocally express the humor 
of the character was a long one. "We 
wound up finding a little girl in Glasgow, 
Scotland." says Mattinson. "We record- 
ed Susanne Pollatschek in London. She 
had no formal training, but she did a 
beautiful job." 

A really tight deadline drew the staff 
closer together. Says Mark Henn. "the 
enthusiasm started from the top and 
went all the way to the last cel painter. I 


think the excitement really shows in 
the picture." 

And what do the creators think of 
their creation? "As far as having enter- 
taining. likeable characters who seem 
real and touch you a little bit, 1 think it's 
the best we've done in a decade." com- 
ments Mike Gabriel. "The foundations 
of Disney are likeable characters in a 
good story.” concludes ]ohn Musker, 


"and The Great Mouse Detective' has 
that." 

You can see this latest example of 
quality character animation in the 
grand tradition of Walt Disney when 
“The Great Mouse Detective" opens 
nationwide this summer. 


L to R: Ron Clements. B urny Mattinson. lohn Musker. Dave Michener 








The Disney Christmas 
Ornament Collection 
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A Delightful Selection of Hand-made 
Porcelain Ornaments ... Attractively Priced 
at only $9.95 each! 


Now you can add the magic of Disney to your Christmas celebrations with 
12 of Disney’s best-loved characters! It's a beautiful collection your family 
will enjoy and cherish for years to come. 

Each ornament is delicately sculpted in quality bisque porcelain and is 
carefully hand-painted in the vivid colors that make Disney's art so vibrant 
and exciting. The charm of these adorable Disney favorites really comes to 
life . . . from Donald Duck’s feisty pose to the graceful beauty of Snow White. 

A Remarkable Value . . . Easy to Acquire, Too! 

The Disney ornaments are affordably priced at just $9.95 each — an excep- 
tional value for a hand-painted porcelain ornament. 

As a subscriber, you’ll receive your ornaments at the convenient rate of two 
per month until your collection of twelve is complete. You may return any or- 
nament you are not completely satisfied with, at our expense, for replace- 
ment or refund within 14 days. And, you may cancel your subscription at 
anytime. 

Now is the time to order your collection! 

The holiday season may seem far away. But, by ordering now, you’ll 
have an exciting array of these delightful Disney ornaments in time for 
Christmas. 

You won’t find these ornaments in any store. They are available exclusively 
through this Disney Collection offer. Orders will be filled on a strict first- 
come, first-served basis, so please order promptly to avoid disappointment. 





A Great Gift Idea! 


This beautiful collection makes a 
wonderful gift for family and 
friends! To order extra collections 
for gift-giving, simply include a 
separate listing of your recipients’ 
names and addresses. 


Actual size approx 


Please accept my enrollment in the Disney Christmas Ornament Collection 
and send me the first ornament for which I have enclosed S 1 1 .20 (19.95 * 
plus $1.25 shipping and handling), along with a second ornament for 14-day 
examination. If I decide to keep this second ornament, I will be billed only 
$9.95* plus shipping and handling. 

I understand I will receive 2 ornaments each month, as outlined elsew here 
in this ad, until my collection of 12 is complete. If I continue as a collector, I 
will be billed just $22.40* for each shipment of two ornaments. 

1 will also receive, for free examination, future Disney ornaments that are 
offered to subscribers. I may purchase only those I wish to 
* Sales tax is extra in NY and CT. 

Mail with payment to: 


(Please print.) 


□ I prefer credit card billing. Please charge each ornament, upon 
shipment, to my: 

□ VISA □ MasterCard 


50180 


The Disney Collection 
A Service of Grolier Enterprises 
PO. Box 1797, Sherman Turnpike 
Danbury, CT 06816 


Exp. Date 


Signature 


© 1986 The Wall Disney Company 



REMEMBERING WALT 


HARPER GOFF REMEMBERS... 

by Betsy Richman 


As one of a small group of artists 
selected by Walt Disney to work on 
concepts for the development of 
Disneyland, Harper Goff still feels at 
home there. "It didn't start out being 
named Disneyland, though," he says. 
"Walt referred to his initial idea as 
America,’ a carry-over from an idea 
for a kiddie park with a pony ride and 
American-themed miniatures he'd 
envisioned for the land across the 
street from the Studio.” 

After training at 
Chouinard Art Institute, 

Goff became a set de- 
signer at Warner Brothers 
and a freelance maga- 
zine illustrator. Among his 
film credits at the time 
were "Destination Tokyo,” 

“Objective Burma,” “A 
Midsummer Night's 
Dream,” “Sergeant York,” 

“Anthony Adverse,” and 
the Errol Flynn classic, 

“Captain Blood.” 

“I met Walt in Europe in 
1950, at the Bassett- 
Lowke Ltd. shop in London 
when I was there on a trip 
for several studios. We 
were interested in purchasing the 
same antique locomotive model 
train,” says Harper. “He’d seen it 
first, so after he purchased it, we got 
to talking. I explained to him that I 
wasn't an animator, that I was a live- 
action man, and he then told me 
about a little project he had up his 
sleeve, Walt Disney’s ‘America.’ Little 
did I know that that would become 
Disneyland, or that I would play a major 
role in its development. 

“Walt’s attitude towards the people 
he worked with was really refreshing. 
Before Disney, I worked for Mervyn 
LeRoy, Michael Curtiz and Max 
Reinhardt; they were always Mr. LeRoy, 
Mr. Curtiz and Mr. or Herr Reinhardt. 
The day I started working for Walt 
Disney, he called me Harper, and 
when I called him Mr. Disney, he 
said, ‘Who's Mr. Disney?' He insisted 


on the use of the first name, and it 
went a long way towards making 
everyone feel more at ease.” 

One of Goff’s first projects at the 
Studio was “Twenty Thousand Leagues 
Under the Sea.” Walt Disney con- 
ceived of the film as an animated 
project, and asked Harper to develop 
a storyboard for the project. “I didn’t 
do cartoon drawing,” says Harper. 
“The storyboard I devised rendered 
the film in live-action — and that’s the 


way Walt decided to go with it.” The 
film achieved international acclaim in 
addition to two Academy Awards for 
art direction and special effects. 

“That film opened in 1954," says 
Goff, “I’d also been involved in the 
evolution of the Disneyland idea. Walt 
asked several guys to do some con- 
cepts for it, in great secrecy, and none 
of us knew the others were working 
on the project. I did a casual version 
of Main Street, with a barber shop, a 
blacksmith shop, and a newspaper 
stand, very small-town America. 

“One thing I remember about Walt 
at that time in connection with 
Disneyland was a worry that we would 
go over budget — he’d mortgaged 
everything to the hilt to build it. People 
would go to him with reports of me or 
some other designer being over 
budget, and he’d reply, ‘When he’s 


over budget, he’ll mention it to me.' 
Walt had this trust in people, you see, 
really quite remarkable for the 
pressure he was under at the time." 

During the construction of 
Disneyland, Goff and Walt would fre- 
quently meet in the hub, where they 
would climb a construction rigging for 
an aerial view of Disneyland’s progress. 
“One day, several months from open- 
ing, we were up there and Walt turned 
to me and said, ‘You know, I’ve spent 
58% of the total budget 
already, and there isn’t 
one thing you’d call ter- 
rific out there right now.’ " 
says Goff. “What we were 
looking at that day were 
the sewer systems, 
mounds of dirt from the 
river path of what would 
become Rivers of America, 
all the expensive, innova- 
tive support systems we’d 
designed into Disneyland. 
Walt didn't see any show , 
and that bothered him — 
only momentarily, though. 
Before the opening, he 
was nervous but happy 
with all the wonderful 
things he knew people would enjoy 
out there.” 

Walt and Goff would frequently 
drive down from the Studio together 
to supervise the construction of 
Disneyland. “When I think of Walt, I 
think of those conversations we had 
in the car,” says Goff. “He didn’t want 
to talk business. We talked about in- 
teresting things we’d seen on travels, 
or he’d clue me in on projects he was 
just beginning to dream about, like 
the Cal Arts School. On those days, 

I’d go home and my mind would be full 
of ideas Walt had let out of the bag. 

He had a talent for getting people 
excited about things.” 



Editor's Note: 

Harper Goff resides in Palm Springs, California 
and is sometimes called in as a consultant for 
The Walt Disney Company. 



Harper Goff confers with Inmgmeers 
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( Kvn The Magic Of Disney On Videocassette . . . 

From Only $14.95* 

The original animated Classic, Alice in Wonderland, 
can be yours for the truly wondrous price of $29-95!* Or choose 
from seven other all-time Disney favorites, including 20,000 Leagues Under The Sea, 

The Absent- Minded Professor (Now in color!), Bedknobs and Broomsticks, and more . . 
onlv $29.95* each. 

PLUS you can own any of five newly released, all-animated 
cartoons starring Winnie the Pooh, Mickey Mouse and 
Donald Duck. . . for only $14.95!* 

So bring home the wonder of Disney. But hurry, because 
something this wonderful isn’t going to last for long. 

Available at video stores everywhere. 


WALT DISNEY HOME VIDEO 

•Suggested retail price. 


Walt Disney Home Video distributed by Walt Disney Telecommunications and Non-Theatrical Company, Burbank, California 91521. Printed in USA (HV-1847-WSA-C) © 1986 The Walt Disney Company. 





PROJECTIONS 








Following her critically acclaimed 
role in “ Down and Out in Beverly 
Hills ,” Bette Midler has wrapped up 
work on her second Touchstone Films 
release, “ Ruthless People.” This 
time Midler plays a shrewish wife 
who is abducted by a couple of 
amateur kidnappers. But the kidnap- 
pers have a problem on their hands — 
her millionaire husband doesn’t want 
his wife back and they can’t wait to 
get rid of her. 



Danny DeVito with those "Ruthless People" 

The contemporary comedy also 
stars Emmy Award winner Danny 
DeVito of “Taxi,” and Judge Reinhold 
(“Off Beat”) and is directed by David 
Zucker, Jim Abrahms, and Jerry 
Zucker, the team which directed the 
highly successful “Airplane.” “Ruthless 
People” is due out this summer. 


Shelly Long 
(“Cheers”) stars in 
the upcoming 
comedy-thriller 
from Touchstone 
Films, “Outra- 
geous Fortune.” 
This comedy in- 
volves two 
women who 
are brought 
face to face 
in the morgue 
to identify a 
man they’ve 
both fallen 

for but find that it isn’t his 
body after all. The plot is 
set in motion when they 
decide to track down thei r 
“boyfriend” and force him 
to choose between them. 

Burt and Kirk— two "Tough Guys" 



Art Carney took one of cable tele- 
vision’s top honors when he was 
named Best Actor at the Awards for 
Cable Excellence (ACE) ceremony 
for his performance in The Disney 
Channel’s “The Undergrads.” The 
Channel won a second award when 
“DTV,” its acclaimed music video 
program, was named Best Music 
Series. "DTV” combines classic 
Disney cartoons and animation with 
pop music from the last four decades. 

The ACE awards are given annually 
by The National Academy of Cable 
Programming. 

“Le Disney Channel” was given “Le 
7 d'or,” France’s equivalent of the 
Emmy Award, for best family entertain- 
ment program of the year. “Le Disney 
Channel,” a two-hour compilation of 
the cable network’s U.S. programming, 
is seen weekly on Channel 3 through- 
out France. 


Veteran superstars Burt Lancaster 
and Kirk Douglas are currently film- 
ing Touchstone Films' “Tough Guys,” 
a contemporary comedy-adventure. 
The film marks the re-teaming of 
Lancaster and Douglas who, in addi- 
tion to the legendary careers they 
have enjoyed separately, have been 
previously seen together in such 
classic motion pictures as “Gunfight 
at the O.K. Corral" and “Seven Days 
in May.” 

“Tough Guys" chronicles the comic 
exploits of a pair of notorious robbers 
who face the strange new world of 
Los Angeles in the 1980s when they 
are released from jail after 30 years. 

Charles Durning and Alexis Smith 
also star. The film is scheduled for a 
Fall theatrical release. 


Cheers for star Shelly Long 



H ayley Mills match-making— again? 


Flayley Mills reprises her dual role 
as twins caught in a match-making 
scheme in “The Parent Trap II” on 
The Disney Channel. Walt Disney 
Productions’ 1961 theatrical release, 
‘‘The Parent Trap" is the inspiration 
for this comical sequel, which also 
stars Tom Skeritt and Alex Plarvey. 

“The Parent Trap II” marks the 
seventh Disney film for Mills and the 
first she has made for cable television. 



The Disney 
Channel has 
acquired the 
exclusive rights 
to nine come- 
dy classics 
starring Bob 
Plope, Ameri- 
ca's favorite 
funnyman, 
which will air 
under the 
banner of ‘Bob 
Hope Thea- 
tre.” A different 
film will pre- 
miere on the Channel every two 
weeks throughout the summer. 
Movies scheduled to air in- 
clude “Son of Paleface,” “The 
Road to Rio," “The Seven Little 
Foys” and “The Road to Bali.” 



Bob gives a hopeful hug 
to lane Russell 
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DISNEY DINING 


by Margery R. Lee 


Nnt’ Orleans atmosphere prevails outside Blue Bayou 



The charm of the beautiful city of 
New Orleans includes its renowned 
Cajun and French cuisine. 

A similar dining experience awaits 
Disneyland guests in the Blue Bayou 
Restaurant tucked away within the 
graceful confines of New Orleans 
Square. The setting is reminiscent of 
the early days of Louisiana when 
festive gatherings were held in stately 
mansions and cotton was still “king.” 
Overhead lanterns lend a garden- 
party atmosphere and frogs and 
crickets sing out evening greetings in 
this otherwise tranquil bayou. 

You may want to warm yourself with 
Potage de Coquilles a la Nouvetie- 
Orleans (New Orleans Square Clam 
Chowder) before encountering the 
nearby rampaging "Pirates of the 
Caribbean." You’ll see boats laden 
with “Caribbean” guests slipping 
silently by amidst shadowy moss- 
laden trees where fireflies dart to 
and fro. 

Many diners prefer Poitrine De 
Volaille Aux Champignons (chicken 


breast stuffed with mushrooms). 
Others delight in the Cajun Jambalaya 
dish, which is a spicy casserole of 
ham, sausage and shrimp blended 
with vegetables and okra made the 
Louisiana way. 

The Sandwich Monte Cristo (sliced 
turkey, ham and Swiss cheese, dipped 
in batter and fried to a golden brown), 
however, remains the favorite of 
most. This very filling specialty is 
much more than a mere sandwich, 
as you will see when you try one at 
home, using the recipe below. 


Sandwich Monte Cristo 

Batter; 

1 V 2 cups all-purpose flour 
'A teaspoon salt 
1 tablespoon baking powder 
I'/a cups milk 
1 egg 
Sandwich: 

1 o z slice cooked white turkey meat 
1 oz. slice pullman ham 

1 oz. slice Swiss cheese 

2 slices white bread 


Sift flour, salt and baking powder 
together. Add milk to beaten egg and 
add flour mixture. Mix well. (Makes 
two sandwiches.) 

Place turkey, ham, and cheese 
slices between two slices of white 
bread with the cheese in the middle. 
Cut sandwich in half diagonally. Use 
toothpicks to hold sandwich together. 
Dip sandwich in egg batter and fry in 
350 degree cooking oil until golden 
brown. Remove toothpicks, sprinkle 
sandwich with powdered sugar. Serve 
with a fruit compote and syrup or 
jelly if desired. Serves one. 


N ighttime on the Riwrs ot America 
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traditions of the U.S.S.R., the People's Republic of 
China and more than 40 other nations. This 
summer, the whole world will be in Vancouver, 
British Columbia, Canada for EXPO 86. 

Come join the celebration! 

You'll travel through time from 
the ancient past to the amazing pre- 
sent in more than 80 intriguing 
pavilions. Journey to Peru, to Spain, 
to Indonesia and beyond. Explore 
the outback of Australia and the 
highlands of Costa Rica. Dare to 
ride the world's largest double-cork- 
screw roller coaster, and indulge 
in the temptation of international 
cuisines! 


Save on a Magic Kingdom 
Club Family Vacation Plan, too! 
Full details in your Club 
Guidebook. 


World In Motion— World in Tbuch. 

For five-and-a-half incredible 
months, EXPO 86 will be a high- 
voltage world in motion. Families 
from around the world will have fun 
exploring the fascinating theme of trans- 
communications. From Tall Ships 
to space ships, from hiero- 
glyphics to holography, 
you're going to love the 
way the world unfolds 
at EXPO 86! 


Magic Kingdom Club 
members save on 3-Day 
Tickets at the gate! 

Just present your Magic 
Kingdom Club Card at any 
EXPO 86 3-Day Ticket 


tattle 


Tacoma 




0 Reno 




Fresno 


EXPO 
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Join us! 

Vancouver and its outlying regions 
otter every type of accommodation 
including the finest of luxury hotels, 
family-style motels, bed and breakfast 
residences, campsites and RVparks. 
ResWest, the official EXPO 86 accommo- 
dation agency, can make all your 
B.C. reservations for a CDN $5 fee. 


lb arrange accommodation, write: 
ResWest, RO. Box 1138, Station A, 
Vancouver, B.C., Canada V6C 2T1. 

Or call: (604) 662-3300. 

For further information, write: EXPO 86, 
PO. Box 24-1986, Seattle, WA. 98124-1986. 
Or call: (604)660-3976. 


The 1986 
World Exposition 

Vancouver 

British Columbia, Canada 

May 2 - October 13, 1986 


Palm Springs 


# Sanctioned by the 
International Bureau of Expositions. 
©1985, Expo 86 Corporation, 

EXPO 86 name and logos 
are registered trademarks. 


San Diego 



= = MAGIC KINGDOM CLUB 

C TRAVEL CENTER 


EXCLUSIVE VACATION PLANS 



CARNIVAL CRUISES 

5% discount offered to club members 

on air/sea cruise program 

10°/o discount offered on cruise only 

program 

Cruise Features: 

• 7 day Mexican Riviera Cruise 
aboard the “Tropicale” from 
Los Angeles 

• Exciting ports of call — 

Puerto Vallarta, Mazatlan, 

Cabo San Lucas 

• Free air from over 140 cities 

• Captain’s cocktail party 

• Duty free shopping on board 

• Eight great meals and snacks daily 

• Shipboard activities, including 
casinos, gym, swimming pools 

• Entertainment nightly 



PLEASANT HAWAIIAN 
HOLIDAYS 

5% discount offered to club members 
Tour Features: 

• 7, 9, 11, and 14 night hotel and 
condominium holidays 

• Visit 1, 2, 3 or 4 islands 

• Roundtrip airfare 

• Flower Lei greeting 

• Roundtrip transfers 

• Full color memory album 

• Pleasant continental breakfast 

• 1 day rental car in Waikiki, outer 
island rental car for entire stay 

(Individual departures daily) 


HOLLAND AMERICA ALASKA 

CRUISE 

5°/o discount offered to club members 

Cruise Features: 

• 7 day roundtrip or 3 and 4 day 
one-way cruises to Alaska from 
Vancouver 

• Special low airfares from over 86 
cities 

• 7, 4 and 3 day cruises to visit 
Ketchikan and Juneau. Seven day 
cruises also include Glacier Bay 
and Sitka 

• Duty free shopping 

• Shipboard activities— movies, 
casinos, gym, and sauna, and 
much more 

• Extravagant meals and buffets 

• Optional land excursions available 

(Sailings— May through September) 



WESTOURS CANADIAN ROCKIES 
TOUR 


5% discount offered to club members 

Eleven days Grand Tour of the Canadian 
Rockies, Vancouver, Expo, Victoria and 
Seattle. 

Tour Features: 

• Transportation aboard deluxe 
motorcoach 

• Transfers from airport to hotel 

• Special low add-on fares from 
Home City to Seattle 

• Visit Lake Okanaga, Lake Louise, 
Banff, Jasper, Ranch Resort, 
Vancouver, Expo, Seattle, Victoria 

• Includes most breakfasts and dinners 
(Departure— May through September) 





NORWEGIAN CARIBBEAN LINES 


5% discount offered to club member 
on air/sea cruise program 

15°/o discount offered on cruise only 
program 

Cruise Features: 

M/S Sunward— 

• 3 or 4 night cruise to Bahamas 
from Miami 

• Ports of call— 3 night cruise— 
Nassau and Private Island 

4 night cruise— Nassau, Freeport 
and Private Island 

• Captain’s cocktail party 

• Shipboard activities, including 
casino, gym, swimming pool 

• Entertainment nightly 
M/S Southward— 

• 7 night cruise to the Caribbean 
from Miami 

• Ports of Call— Puerto Plata, St. 
Thomas, San Juan and Nassau 

• Free air from over 155 cities 

• Captain’s cocktail party 

• Duty free shopping on board 

• Shipboard activities, including 
casino, gym, swimming pool 

• Entertainment nightly 


S/S Norway— (The World’s Largest 

Cruise Ship) 

• 7 night cruise to Caribbean from 
Miami 

• Ports of call— Nassau, St. Thomas, 
St. Maarten, Private Island 

• Free air from over 155 cities 

• Captain’s cocktail party 

• Shipboard activities, including 
casino, gym, 2 swimming pools 

• Entertainment nightly with twice a 
week Headline Celebrities 



PREMIER CRUISE LINES 

10% discount offered on 3 night 
cruise with 4 night Walt Disney World 
package 

15% discount cruise only 

Cruise Only Features: 

• 3 or 4 day cruise to the Bahamas 
from Port Canaveral 

• Ports of call— Nassau and Out Island 

• Captain’s cocktail party 

• Duty free shopping on board 

• Shipboard activities, including 
casino, gym, swimming pool 

• Entertainment nightly 

Cruise and Walt Disney World 
Package: 

3 night cruise to the Bahamas from 
Port Canaveral 

Ports of call— Nassau and Out Island 
Captain’s cocktail party 
Duty free shopping on board 
Shipboard activities, including 
casino, gym, swimming pool 
Entertainment nightly 

4 night accommodations at the 
Floridian Hotel near Walt Disney World 
Budget rental car for 7 days with 
unlimited mileage 
3 day passport to Magic Kingdom 
and EPCOT Center 
Admission and tour of Air Force 
Space Museum at NASA Space 
Center 


M/S Sfarward— 

• 7 night cruise to Caribbean from Miami • 

• Ports of call— Ocho Rios, Grand 
Cayman, Cozumel and Private Island • 

• Free air from over 155 cities • 

• Captain’s cocktail party 

• Shipboard activities, including • 

casino, gym, swimming pool 

• Entertainment nightly 

M/S Skyward— * * 

• 7 night cruise to Mexico from Miami # 

• Ports of call— Cancun, Cozumel, 

Grand Cayman and Private A 

Island 

• Free air from over 155 cities # 

• Captain’s cocktail party 

• Shipboard activities, including 
casino, gym, swimming pool 

• Entertainment nightly 


For Reservations 

Please Call ( 800 ) 345-5700 Outside California ( 800 ) 826-5835 In California 
Business Hours 8:30am-5:00pm Monday through Friday (Pacific Time) 


For Reservations Please Call ( 800 ) 334-4017 

Business Hours 8:30am-5:00pm Monday through Friday (Eastern Time) 


Mail To: 

Please send me information on the vacation plans: 

Name: 

Magic Kingdom Club Travel Center 
1441 S. West Street 

Anaheim, CA 92802 

O Pleasant Hawaiian 

O Canadian Rockies 

Address: 

O Holland America 

O Norwegian Caribbean Cruises 

City: 

Attn: World Showcase Tours 

O Carnival Cruises 

O Premier Cruises 

Zip Code: 


State: 

Phone: ( ) 






M K C / F Y I 


Flamboyant circus-king John 
Ringling always had to have the best— 
and biggest — of everything. His cir- 
cuses were called the "World’s 
Greatest Shows” and “The Greatest 
Show on Earth.” His huge Sarasota, 
Florida mansion, Ca'd’Zan, was 
magnificent. His yacht, Symphonia, 
was incredible. 

But Ringling’s greatest extrava- 
gance was saved for his hotel, the 
Sarasota Ritz-Carlton Unfortunately 
for Ringling, his dream crumbled 
along with the Florida land boom of 
the 1920s, and his crowning achieve- 
ment was never finished. 

Never finished, that is, until the 
Arvida Corporation set about building 
a contemporary version of John 
Ringling’s fabulous hotel. 



One of many recreational amenities at Longboat Key Club 


Welcome to “The I nn on the Beach” 
at Longboat Key Club, an exclusive 
luxury resort on Longboat Key, a lush 
paradise across the bay from Sarasota. 

In addition to elegant resort accom- 
modations, Longboat Key Club boasts 
a variety of recreational amenities, 
including two 18-hole championship 
golf courses, 20 tennis courts, a 
private beach, a full-service marina 
for boating and yachting, and trails 
for bicycling and jogging. 

All this luxury sounds incredibly 
expensive, doesn’t it? Surprisingly 
enough, it isn’t, especially for Magic 
Kingdom Club members, who 
receive a 10% discount on nightly 
accommodations. 



A private beach at Longboat Key Club 


For more information about vaca- 
tions in the casual elegance of 
Longboat Key Club, call toll-free 
800-237-8821, (in Florida) call 
800-282-0113. 


Magic Kingdom Club Vacations 

are the convenient, and pleasant 
way to explore exotic destinations 
around the world. Experience the 
breathtaking beauty of Hawaii. You 
can also depart from Seattle for an 
escorted tour of the Canadian Rockies. 
For information, call or write: Magic 
Kingdom Club Travel Center, RO. Box 
4180, Anaheim, CA 92803, phone, 
(714) 520-5005. 

Premier Cruise Lines and Norwegian 
Caribbean Lines offer exciting 
cruises to the Caribbean and the 
Bahamas for Magic Kingdom Club 
members. For information, call or 
write: Magic Kingdom Club Travel 
Center, P.O. Box 600, Lake Buena 
Vista, FL 32830, phone (305) 
824-2600. 


Here’s another “hot” vacation value 
for Magic Kingdom Club members: 
a three-day, two-night getaway to 
Southern California’s desert play- 
ground of the stars — Palm Springs 
Prices for this Palm Springs getaway 
start at just $49 (per person, double 
occupancy) for the summer season 
(June 1 to August 31) and $62 (per 
person, double occupancy) for the 
regular season (January 1 to May 31 
and September 1 to December 31.) 
You can complete your trip to Southern 


A II prices and programs are subject to change without notice. 


California by combining your Palm 
Springs vacation with a Disneyland or 
San Diego vacation, or both. Plus, the 
Magic Kingdom Club Travel Center 
can handle your rental car reserva- 
tions through National Car Rental. 



Oh the course f or fun! 


One of the Walt Disney World 
Resorts, formerly known as the Golf 
Resort, has recently added expanded 
services, more guest rooms, new inte- 
rior decor and a new name— The 
Disney Inn. With woods and greenery 
all around, The Disney Inn has the feel 
of a country inn, with the convenience 
of easy access to all the Vacation 
Kingdom entertainment and recrea- 
tion facilities. It’s an ideal place to stay. 


Recreation and sunshine abound on your Club vacation 
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© Eastman Kodak Company, 1986 



I THINK I’M IN LOVE 


WITH THIS NEW CAMERA 


Kodak 


KODAK EKTAR Lent 


It could happen to anyone. 

Press the button, and before you know it you’re taking beautiful 35 mm pictures with the 
new Kodak VR 35 camera. The camera has automatic focus and flash. Automatic load, advance 
and rewind.* Plus the longest-lasting battery ever included in a 35 mm auto-focus camera. 

Falling in love was never easier. | m m 


THE NEW KODAK VR 35. 



*MODEL K12 




